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Partnering With 

By leveraging Staples commitment and excellence in 

providing a wide assortment of products to all 

consumers, STORY can take Staples and turn the brand

into a trendy, fresh and creative retail environment for 

the pros to showcase their identity. 

STORY will: 

Reinvent Staples brand identity to broaden 

experience. 

Differentiate Staples from other competitors. 

Enhance Staples loyal consumer base and gain a

larger following. 

Emphasize Staples eco-friendly values and 

beliefs. 



Letter From The                      Editor 

Each day you express yourself allowing others to 

catch a glimpse of your personality. What is your 

STORY? How are you different? 

The future of retail is not about consumption, it's 

about the experience. Collaboration is the new 

competition. 

Make yourself an adjective…..You have a very, 

very short window of time to make an impression 

and make yourself stick out. Express your true 

identity. 

                                        Rachel



Trends & Research

Appointment books, planners, and wall calendars are 

growing in popularity- as well as being able to customize 

these products to the consumers liking.    

Being able to have the ability to help physically create your 

product is impacting sales of office supplies.

Premium Fashion Forward Products - Products that reflect 

who you are. Customize personalize- for mom the shopper 

or professional women, Men, etc.  

Consumers are spending on products that allow them to

self-express themselves. Journaling and card-making are 

the latest trends   - organize life and memories - 

 journalizing with accessories - simpler times and feeling 

connections.

82 percent are more likely to to purchase a product that 

represents corporate Social responsibility than one that 

does not. 

75 percent would be more likely to buy a product or 

service if the company is making an effort to be 

sustainable.  



Editorial Overview

Creating a sense of Identity is our highest priority.

So, STORY creates a personalized and stylized space where 

STORY visitors could create and customize select items and

show their identity.

How? By...

Adding a personalization station that allows visitors to 

create and express their  identity. 

Promoting collaborations with local New York artists.

A personalized collection of products promotes identity and

different personalities from cacti patterned  phone cases to 

marble patterned pillow cases.  Ultimately we want STORY 

guests to engage, share... and shop. Embracing 

our identity  as well as their own.



Mood Board



Store Concepts  

& Windows 

STORY's identity gives off a creative vibe 

with a stylish array of products bringing 

out your personality. 

From the street, STORY windows will 

invite shoppers to experience:

Our weekly art floor installations.

NYC man hole entrance.

Photo opportunities with STORY's 

neon outline of NYC's skyline.

Vignette displays of different themes.

Put their thumb print on the wall to be 

a part of STORY's  identity.

Plus, shoppers get to personalize select 

STORY products to show their identity. 

"Make 
yourself an 
adjective.." 

-Rachel



Street View & Windows



Street View & Windows



Store Layout

As shoppers enter STORY, they 

will quickly see a wall covered in 

thumb prints with the tactile 

signature logo.

In the personalization station, you 

can personalize select merchandise 

and pick it up the the next day.

The rest of the store then divides into 

five zones.  

1. Botanical  

2. Color Pop 

3. Monochromatic  

4. Vintage  

5. Personalization Station 



Signage & Merchandising 

This is an example display of the 

monochromatic zone.
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Terrarium 

Bambeco  

$40

Wall decor 

Society6  

$24

Backpack 

Society6  

$70

Cards 

RIFLE Paper Co.  

$22

Cosmetic bag 

RIFLE Paper Co.  

$31

File folders 

Bloom Daily Planners 

$11

Tea cup 

Anthropology 

$14

Chair 

Sky line furniture 

$525

Candel 

RIFLE Paper Co. 

$28

Planner 

RIFLE Paper Co.

$34

Coasters 

RIFLE Paper Co. 

$12

Phone case 

Society6 

$35

Planner 

Field Notes 

$13

Tape, stapler desk set 

Houzz 

$145

Charging station  

Staples 

$13

Clock 

Redbubble 

$28

Candle Holder 

Wayfair 

$30

Stickers 

Redbubble 

$2.50

File holder 

Anthropology 

$16

Leather desk chair 

Restoration Hardware  

$2,000

Pillow 

Society6 

$24

Mug 

Society6  

$16

Tapestry  

Society6 

$38

pencil holder 

Anthropology 

$48
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Laptop sleeve 

Society6  

$37

Poster 

Redbubble  

$28

Stickers 

Redbubble  

$2.50

Journal 

Rustico  

$36

World map 

Homedepot  

$44

Pencil set 

Papyrus  

$13

Gift Wrap 

Papyrus  

$5

Tapestry 

Society6  

$44

journal 

Staples  

$14

Backpack 

Staples  

$54

Pens 

Staples  

$9

Tape, Stapler set 

Poppin  

$40

Desktop Organizer 

Container Store  

$12

Couch 

Houzz  

$400

Clock 

Society6  

$30

Wall Decor 

Society6  

$24

Laptop sleeve 

Society6  

$37

Notebook 

Society6  

$15

Pillow 

Type Hype 

$63

Phone Case 

Forest & Harold  

$52

Wall Decor 

Society 6  

$39

Fuzzy desk chair 

Restoration Hardware 

$259

Clock 

Staples 

$142

Desk organizer 

Wayfair 

$41



Vender Bios

Type Hype's pillow adds a sense of style to

any living room or bedroom. It's comfy, 

simple and minimalistic making it the 

perfect choice.  

 

Type Hype gets you hyped about their 

cutting edge designs. 

Sugar Paper's notebooks come in all different 

trendy designs. Whether your at the office or at

school these notebooks make you look 

organized even if your not.  

 

Sugar Papers simple designs are to die for, 

leaving you wanting more.



Identity

Linda, 49 is a florist at Starbright floral design.  In her spare 

time Linda enjoys walking her dog, browsing craft fairs and 

exploring new restaurants. 

Katherine, 39 is  a small business owner. Katherine owns 

Whisk Bakery in Greenwich Village. She is a single mother 

of two boys. In her spare time she enjoys spending time 

outside, drinking tea  and hosting family parties.  

Emilio, 44 is a custom furniture designer for his startup

company called NYCitySlab. Emilio spends most of his 

time at his studio creating different furniture pieces. In his 

spare time Emilio enjoys watching the Yankees, drinking 

with friends at local breweries and spending time with his 

family. 

Linda's Identity: 

Comfortable

Minimalistic 

Chic 

Organized

Reliable 

Practical

Sensual

Katherine's Identity:

Efficient 

Modern 

Stylish

Emilio's Identity: 



Events

Friday July  20, 2018 

Time to create your own story. 

Stop by for some cocktails and 

conversation. 

Wednesday July 18, 2018 

DIY backpacks just in time for 

back to school. Bring your 

creativity to life with the help of 

Staples. 

Friday July, 27 , 2018 . Select your own 

cacti, pots and paint to create a unique 

and personalized design to brighten up 

your work space withe the help of The 

Chelsea Garden Center.



Events

Wednesday August 1, 2018 

Time for a coffee break! Stop by for 

a rainbow latte from Intelligentsia 

Coffee Roasters. Our form of a kick 

in the pants!

Wednesday August 8, 2018 

Personalize your own tote bag for 

work, home, even the gym and 

view a live screen printing with 

Wise Media. 

Friday August, 3, 2018 

Meet interior designer Betty 

Wassermann and learn her tips 

and tricks to personalizing and 

stylizing home offices. 



Artistic Identity

Every Monday, a new local NYC street 

artist will have the opportunity to install an 

art piece  on the concrete floors of STORY. 

Artists will have the freedom to create a 

playful and unique design each week, 

bringing a fresh identity  to STORY. 

STORY sells the latest prints and artwork 

from our featured artists each week a 

featured artist does an installation. 

Some of these artists include: 

Chris Ellis A.K.A. Daze 

Lenny McGurr A.K.A. Futura/ Futura2000 

Sandra Fabara A.K.A. Lady Pink 

Lonny Wood A.K.A. Phase 2 



Social Media

Instagram Instagram Posts



Marketing Plan



Financial Break Down

Special Event Days

Visitor traffic increases on special 

event days, driving sales volume. 

Special event days make up 

$32,500 of the Identity STORY.

Units Dollars

Avg. Units OH: 2,588 

Total Units Sold: 2,788 

Avg. Units Sold Per Day: 150 

Avg. Units Per Transaction: 3 

 

Avg. Sales Per Day: $2,600 

Avg. Inventory: $87,880 

Avg. Retail: $35,000 



Press Release

Rachel Shechtman                                    FOR IMMEDIATE RELEASE 

Tel.: (212) 242-4853 

Website: thisisstory.com 

[IDENTITY] GRAND OPENING 

CHELSEA, NY, July 16th-  To celebrate STAPLES approach to personalized and YOU inspired office 

products, we’ve partnered with the distinct brand to create an Identifiable STORY, where YOU can 

showcase YOUR personality not only through our products but through YOUR products.   

The new concept at STORY, sponsored by STAPLES, Identity, will have its grand opening on April 

15th2018.  The opening is located at 144 10th Ave. at 19th Street.  Starting at 8 am, STORY will open its 

doors to allow YOU to show YOUR IDENTITY.   

Now, bring merchandise to life with YOUR identity through IDENTITY’S Personalization Station!  Our 

Personalization Station is here for YOU to create custom designs on select merchandise throughout the 

store ranging from stationary to pillows!  If designing if not YOUR forte, no problem, IDENITIY carries an 

array of unique office products that can fit to anyone’s IDENTITY, from the organized minimalist, to the 

artsy hipster!  STAPLES and STORY together are leaving no one personality behind, here is where every 

IDENTITY belongs.   

  

Staples takes great pride in allowing customers to express themselves through not only their 

merchandise, but through their customizable products.  Walk into STORY, and find YOU who are, because 

being you, is what’s important.   



Metrics Of Success

Social Media

Sponsored: 

$14,315 

NonSponsored: 

$1,632

In Store 

Design: 

$11,279

Graphics: 

$1,815

Instagram is SORY’s most preferred social media 

platform and it is the best way to reach their target 

market  

STORY gain’s a larger following on Instagram when 

big brand partnerships, events and celebrity 

appearances are featured in the store  

STORY has 37.2k followers on Instagram 

317 million monthly active users 

66% of Twitter users have discovered a new small 

or medium business on Twitter and 94% percent

plan to purchase goods and services from the small 

medium businesses they follow 

STORY currently has 8,910 followers on Twitter  

Facebook has access to 73% of the US adult 

population.  

Facebook has the most evenly distributed 

demographics of any social media platform.  

1.66 billion mobile active users 

STORY has 5,548 followers on Facebook 

Foot Trafic In Story



Conclusion

"Thank you for becoming a part of STORY’s Identity. STORY recognizes 

the importance of self-expression and the desire to stand out - after all, 

your identity is as unique as your fingerprints! You are your own brand, 

and with STORY and Staples at your side, you can be assured that your 

brand’s identity and high level of dedication are reflected accurately. By 

allowing shoppers to customize our selection of home and office goods 

however they see fit, we, in turn, hope to enable a level of inspiration 

that can only further their own creativity. Whether you’re into a clean, 

minimal aesthetic, enjoy a pop of color in your life, love everything floral,

or rock a retro vibe, STORY and Staples have you covered. By creating a 

consistent experience, Staples gains lifelong customers beyond their 

stay at STORY. By shopping with Staples, customers can continue 

bringing their brands to life. There’s no better partner than STORY and 

Staples."
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